
HOW TO WRITE A CONTENT MARKETING PLAN

Why your business needs a content marketing plan. . Check out our free blog post templates for writing great how-to,
listicle, curation.

Another huge mistake that many beginner content marketers make is starting to blog with no audience. Be
sure you have the data you need to fully demonstrate just how valuable it is. Keep up with the latest
innovations for developing a content marketing strategy and executing on your plans. Personality, attitudes,
values, interests, hobbies, lifestyle, and behavior are all important things to identify here. But as a general rule,
the more content you publish, the faster you will get results and bigger results. Here are 10 content strategy
practices that will make you a better marketer. Reaching out to your customers and responding to their
feedback enables you to gather valuable data, and it also shows them that their opinion matters. Your content
marketing manager will be in charge of delivering on your content marketing strategy on a day to day basis,
and will work with the content team. It will specifically outline who you will be talking to, what you will say
and how to say it, where the content will be promoted, and how you will know when you have been
successful. Now, poor quality content has a far more negative impact on a site, causing it to drown in a sea of
content that was created just for SEO purposes. Now, here is a picture that visually represents the four content
marketing strategy metrics outlined above: Listen to Your Customers While data analysis can be an
immensely useful tool, it gives you only black and white figures on a spectrum that encompasses a lot of
subtleties. You can also find great freelance content producers through networks like Contently , NDash ,
ClearVoice and similar. Your customers need to know they are being heard on social media, so ask them for
feedback and suggestions. The tips in this article will help you. Next, check out these digital marketing hacks
and SEO tips to help you make your content even more successful. Or, include data that shows how the
content strategy is supporting sales, helping to fill the pipeline and move prospects along until they ultimately
drive revenue. Step  Bright Vessel illustrates their version of a customer journey map, indicating where each
department plays a role. Who are these messages targeted toward? Customers, prospects, the market as a
whole? But what if only one type of content is popular? Repurposing Your Home Run Piece The best part
about creating home run content is that it can be repurposed in dozens of different ways and then used to fill
out the rest of your content calendar. Share Do you want more traffic? For example, home decorators are
mainly looking for visual content. Here are some of the most important metrics to understand. If you see in the
top 10, that tells you that audio content is huge in your niche and you should definitely incorporate it into your
content strategy if you can. Keep in mind that time is also a resource. Find the Questions Your Customers Ask
We mentioned earlier the need to create content around what your audience wants. Also, look at your buyer
personas. Consumption Metrics This is the first layer of information you can gather when people view your
content. The content audit will take some time and effort. Ask yourself what types of content are being shared,
who is sharing, which platforms are being used, and, most important, what content is converting.


