
FACTORS COMPANIES MUST CONSIDER BEFORE ATTEMPTING TO

ENTER FOREIGN MARKETS

A very good reason why companies need to consider international marketing is to get a Entering international markets
can be very difficult for some When you want to market a product to a foreign country you need to first.

What obstacles did they face? But before you take that major step, there are some aspects to consider. You
know best which time scale you prefer working with. Pavord and Bogart2 found significant differences with
regard to the severity of exporting problems in motivating pressures between seekers and non-seekers of
export opportunities. Political and Legal Factors: It is important to know the attitude of the government and
the people of the host country before a company decide to commit resources. Tariffs Tariffs have long been
used to balance trade between countries and to protect national companies from losing business to foreign
competitors. If the firm achieves initial success at exporting quickly all to the good, but the risks of failure in
the early stages are high. In the latter the attempt is made to "globalise" the offering and the organisation to
match it. She's also the creator of "Borderbuster," an e-newsletter that's highly regarded for its coverage of
global marketing. Some would call it the coordination of marketing strategies by a company that are necessary
to sell goods or services in a foreign marketplace. On the supply side the most critical factor has been the
generous financial and other incentives, on the demand side, access to the EU, France, India and Hong Kong
was very tempting to investors. Not only do businesses have a great opportunity to grow their revenue if they
market themselves internationally, but they will also run into a lot of obstacles that are not typically
encountered in domestic marketing. You can't be all things to all people. You must be willing to invest
significant time and energy in order to pursue an overseas venture. Know how new products are being
marketed within the region and get an idea of how local prices compare. The YEC promotes entrepreneurship
as a solution to youth unemployment and underemployment and provides its members with access to tools,
mentorship, and resources that support each stage of a business's development and growth. Your friends in
direct exporting are your agents and distributors. When you want to market a product to a foreign country you
need to first determine whether it is an individualistic society free-thinking culture or a collective society the
peer group has the most influence on buying decisions. Brand names do not appear overnight. In this situation
the organisation may expand operations by operating in markets where competition is less intense but
currency based exchange is not possible. Borders seem to be more symbolic now than they are barriers to trade
like they were years ago. Decide on the best business model Is it totally necessary to establish and register a
new local company, complete with a local office and local staff members? They are primarily an investment
incentive for would be investors but can also provide employment for the host country and the transfer of
skills as well as provide a base for the flow of goods in and out of the country. Here are the eight strategies
that you can use to establish a foothold in a new country. A company has to be wise in selecting markets
where its foray would be successful.


