
COLGATE PEPSODENT COMPETITIVE ANALYSIS

Top Colgate competitors - 3. An American brand of toothpaste with mint flavor, Pepsodent is owned by Unilever was
introduced in.

Besides the traditional advertising media for its Promotion, it is using the electronic advertising media such as
internet, facebook etc to ensure a faster reach to the targeted customers. Some energy is always required to
make packaging and some waste is inevitable even with highly effective reuse and recycling schemes. Taken
as a whole, neither the TV commercial nor the print advertisement denigrates the product or the brand of
Colgate. Is the concept of competitive advertisement trending again? Also, the court noticed that the teeth of
the Colgate Boy had not been zoomed into and no gaps or cavities could be seen. By adopting a strong
promotion through the media such as TV, radio, newspaper etc, the brand is able to capture the mass market,
making it a product of mass selling. This project is part of a wider global collaboration between Pepsodents
parent company, Unilever and FDI, the international organisation which represents nearly one million dentists
globally. So it has become very necessary for the consumers to understand the Indian consumers very well.
Reuse: to reuse packaging from the materials we receive at our factories. Will it have an impact on how brand
Pepsodent is perceived? Comparative advertising is bound to get more and more aggressive and more and
more in the open as the times get competitive. Most brands will use competitive advertising that pokes fingers
into the eye of the competitor. The approach is based on three elements: Consideration of the whole product,
not just packaging in isolation Assessment via our new vitality metric, which covers the waste generated
taking into account all the different kinds of packaging a product requires. HLL Oral Care, today commands
an overall market share of  Conclusion The toothpaste industry is going to be more competitive in the near
future. Under this initiative Pepsodent offers its consumers insurance cover against expenses for the extraction
of a permanent tooth or teeth due to severe Caries and Periodontitis including cost of medication in relation
there to. Colgate Palmolive India Ltd. Advertising-News Pepsodent vs. The concept of brand war or brand
destruction also needs to be analyzed in two aspects. Green - Nature, spring, fertility, youth, environment,
wealth, money US , good luck, vigor, generosity, go, grass , Green also symbolizes go because of its use in
traffic signal Colgate also focuses mainly on the following factors at the time of packaging: Reducing the
Environmental Impact of Packaging: Colgate is always looking for ways to minimize the impact of its
packaging on the environment, and has been an industry leader in the continuous use of a type of
post-consumer recycled plastic known as PET. It also takes into account an estimate of the recycling, reuse
and recovery rates of the materials as used in a particular region Use of leading-edge design techniques and
choice of materials to minimise impacts. Related Interests.


